The article indicates the norms of law established in the European Union and Poland developed on the basis of the teachings of the Catholic Church, emphasizing the dignity and freedom of religious feelings, the consumer as a human being. The issue has been compared with the controversial advertising campaigns that broadly use religious beliefs of consumers in order to increase their effectiveness. The stimulus to discuss this issue is the intensification of controversial advertisements using religious symbols and cults. This publication also points out the issue of offense of religious feelings in advertising and draws attention to the normative areas of their protection.
INTRODUCTION
Reality initiated in advertising is constantly being evaluated in terms of law, ethics and morality. In advertising, creating a message with the use of religious elements such as symbols or cult is one of the ways to attract consumers' attention. Religious feelings, as well as dignity of consumers as individuals, are personal rights, whose protection in the legislative dimension has been clearly defined. The evaluation of the advertisement in terms of ethics, those defying one of the basic rights and freedoms of the consumer, which is the right to freedom of religion and conscience, possessing religious feelings and their manifestation, is eventually not an easy task.
Advertisers more and more often consciously refer to the feelings of consumers and use religious symbols in order to increase the effectiveness of advertising. Therefore, the issue of increasing the protection of religious freedom and dignity of the consumer as of advertising recipient is crucial.
SHAPING THE RELIGIOUS FREEDOM OF THE CONSUMER AS AN INDIVIDUAL
The notion of religious freedom of the individual has been developed over centuries, beginning from antiquity, which was characterised by religious intolerance. The concept of religious freedom regarding the individual was unknown at that time. It was rather understood in the sense that every nation could preserve their beliefs and traditions 1 . The battle for religious freedom began during the Reformation period. However, it did not bring about the holistic idea of religious freedom 2 . Luther and Calvin had a hostile attitude to multi-denominationalism. According to them, the coexistence of several denominations in one area was incompatible. As a consequence, the principle of one state -one religion was adopted 3 . Then, in the 16th and 17th centuries, further attempts to discuss religious freedom were made. Supporters of liberal and open religious policy, however, did not receive any acceptance of their opinions. It was a result of a current political situation at that time 4 . The end of the seventeenth century marks the development of liberal thought. Consequently, certain provisions related to religious freedom were enshrined in the peace treaty ending the period of the Swedish wars during this time 5 . The treaty between Poland and Sweden was signed in 1660. It regulated the freedom of religious practices and the respect for religious education 6 . Furthermore, in 1689 J. Locke in his book entitled ''Letter on Tolerance'' recognized religious freedom as a natural human right 7 . He advocated equality of religion. In addition, he believed that the law should in no way interfere with spiritual matters of individuals. It was also believed that one of the most influential thinkers of the Age of Enlightenment, Wolter, was an advocate for religious tolerance. Nevertheless, it should be noted that although this influenced the perception of religious liberty in the enlightenment, Wolter was an opponent of the Bar Confederation. He saw in it a manifestation of Catholic fanaticism. This stands in conflict with the views expressed by Wolter about the complete freedom of religion and equality 8 . In Europe, it was the French Revolution that marked a true beginning of the process of spreading the ideas of liberty, including religious freedom. In 1789, the Declaration of Human and Civil Rights was created, introducing a catalogue of human rights recognized as natural and nontransferable laws 9 . It was supposed to guarantee the right to religious freedom. In the United States, the First Amendment to the Constitution was introduced in 1787, under which it was ensured that religious affiliation would not determine public rights criteria. The idea of religious freedom, even though it was not yet the right for all minorities, was, along with the era of constitutional states, defined as the principle of freedom of con-science and religion 10 . The regulations on religious freedom were embeded in national constitutions. And so, briefly to draw attention to this case, the Government Act of May 3, 1791 -the May 3 Constitution, included regulations on freedom of religious denominations. The privileged religion was the Catholic religion. It was due to the fact that this religion had the biggest number of followers at that time 11 . The Constitution of March 17, 1921 already guaranteed wider laws and political freedoms in its provisions. It partially regulated personal rights and freedoms, including social and economic freedoms. Religious freedom strengthened throughout the 19th century. However, it was the twentieth century that brought about universal freedom of conscience and religion.
RELIGIOUS FREEDOM AS SUBJECTIVE AND OBJECTIVE RIGHT OF THE CONSUMER
Religious freedom of an entrepreneur -advertiser, as an individual, from the perspective of the subject, means, above all, respect for consumers, as individuals, with different religious views without any discrimination. Religious freedom of an individual is the right to practice any chosen religion, to self-determine, and manifest it, but without imposing his or her religion and world view on others 12 . Thus, an entrepreneur wishing to advertise his services or products should in no way mention the intimate and sensitive sphere of religious freedom of individuals as consumers. However, an advertiser may take into account the religious needs of individuals, for example in the field of selling religious symbols. The manifestation of religious beliefs does not include the protection of the expression of religious beliefs that are mani-fested by the religious group of their views in commercials of a commercial nature.
The subjective scope of religious freedom of individuals, including consumers, is very wide. Considering that the freedom of conscience and religion does not only mean the right to possess and represent a particular world view, but above all the right to act according to one's own conscience, the right to freedom from coercion against self-conscience 13 . The subjective character of religious freedom or freedom of conscience and religion refers to the direct manifestation of the implementation of religious beliefs. Not each and every behaviour will be entitled to legal protection under the conditions of religious freedom. These behaviours should directly result from the dogma of faith. This limits the indirect use of loose relationships with religion and their excessive protection. The protection of the above-mentioned implementations of religious freedom should be guaranteed directly by the norms contained in the constitutions, laws and international treaties. On the other hand, it should be administered indirectly with the use of institutional and legal principles and solutions. . Personal dignity and religious freedom have also found their norms in the Universal Declaration of Human Rights. This document seems to be the most important regarding this issue. It contributed in a significant way to the identification of the model of human dignity adopted in international law. The dignity of the individual has also become a model for interpersonal and social relations 15 . Religious freedom results from the inherent dignity of a human being 16 . Importantly, the recognition of equal dignity, independent from any particular characteristics, excludes the possibility of seeking other criteria of having a dignity, than being a human being 17 . The declaration has assumed, as the main determinator that the inherent dignity of man and equal inalienable rights of all are the basis of freedom, justice and world peace 18 . Although the Declaration does not have the nature of the right to be sensu stricto, it is still considered a political declaration. It does contain basic human rights and valuable indications for their interpretation 19 . It has also become the undisputed point of reference of successive legal norms. The declaration was important for the issue of religious freedom, although it was also packed with weak spots resulting from the need of general compromise of all the UN members at that time, in order to be proclaimed 20 . The Declaration states that certain basic human rights, such as human dignity, which exists as non-transferable, universal, indivisible, interdependent and interrelated right, are available to every person regardless of their race, language, gender, skin colour or religion and religious beliefs 21 . These laws are independent from the position held in society or the party -also in the contract. Both the advertiser and the consumer are obliged to exercise the right and duty to respect religious freedom. As human beings, they are KUL, 1999, 344. born with these acquired fundamental rights 22 . Respect or disregard for religious freedom, on the basis of reciprocity and integrity, by one of the parties, affects the freedom of other individuals, which means that rights and freedoms sometimes affect one another by being an insurmountable boundary, creating mutual respect 23 . The international act that regulates the issue of protection of rights and freedoms, including the freedom of conscience and religion, is the "European Convention for the Protection of Human Rights and Fundamental Freedoms" adopted by the Council of Europe 24 . The Convention was adopted in November 4, 1950 25 . Article 1 of the Convention guarantees the protection of rights and freedoms for every person, which underlines the universal nature and character of human rights. Therefore, phusical and legal persons can refer to the regulations regarding freedom of conscience and religion. The Convention also covers foreigners and stateless persons. In Article 9 of the Convention, the word "everyone" is particularly important, defining the right to religious freedom for any person who is subject to the jurisdiction of a State or party to the Convention 26 . The creation of the Charter of Fundamental Rights of the European Union was also associated with the perception of the need to protect the rights and freedoms of individuals in connection with changes occurring in society, especially related to social, scientific and technological progress 27 . This has led to the necessary 22 Ibidem, 81. 23 Eugeniusz Sakowicz, Dialog Kościoła z islamem według dokumentów soborowych i posoborowych individual's belonging to the state and instead of using the word 'man', he used the word 'citizen'. The first one is undoubtedly much wider in understanding. It indicates the independence and freedom of the individual. The goal of the legislator is to guarantee the greatest possible freedom of every human being resulting from human dignity 35 . Article 53 of the Constitution is based on previously described norms of legal acts and international documents. The analysed written part indicates two freedoms as elements of religious freedom. The first one is the internal freedom of religion 36 . It is not subject to the control of other units or the state. The second one is external freedom, which may be subject to certain limitations. Furthermore, Article 53 of the Basic Law expresses the possibility of making moral choices by an individual in accordance with the values he or she recognizes 37 . However, the question arises whether art. 53 in paragraph 2 enumerates the forms of the externalization of religious freedom as a closed catalogue. The doctrine expressed the view that the closed character of the above-mentioned forms of manifestation of religious freedom could defeat its essence. If we assumed that it is a closed catalogue, then this norm could become incompatible with the provisions of the Constitution itself and the Human Rights Conventions
38
. It seems just right that the analysis of the provisions of the Act on guarantees of freedom of conscience and religion determines the open character of the norms stated in art. 53 par. 2 of the Constitution. It must be noted that the Constitution of the Republic of Poland does not indicate detailed norms in the field of religious freedom under consumer grounds. There are only general norms giving religious freedom to each individual. Therefore, it appears important that the regulations concerning the offence of religious feelings should be strictly specified in the rank of statutes. 
RELIGIOUS FREEDOM AND THE DIGNITY OF THE CONSUMER IN THE PRINCIPLES OF THE CATHOLIC CHURCH
An important document on religious freedom is the extra-judicial declaration of Dignitatis humanae 45 . It has been divided into two parts 46 . In the first one it touches upon religious freedom considered from the point of view of natural reasoning, the second part contains justification for religious freedom from the perspective of Revelation
47
. The assumption of religious freedom is the common ground in relation to the dignity of the 39 human being in their right to seek the truth 48 . It is based on the first sentence of the number two declaration, which states that every human being has the right to religious freedom 49 . It should be emphasized that this declaration does not, de facto, contain a definition of religious freedom 50 . It refers to the "true self " that helps to discover and understand the objective truth about reality or the nature of things 51 . The foundation of religious freedom understood in this way makes it possible to understand the pursuit of more recognizable religious truth 52 . The Declaration also states that religious freedom is a specific kind of freedom, because it refers to the religious field, and the private sphere of the human being 53 . Practising and externalizing this sphere should be based on voluntary and free acts 54 . Getting to know and accepting the found truth leads to the necessity of arranging the life of a given individual according to its requirements. This is the basic value 55 . Due to the fact that freedom is something we are born with, it is natural for a human being, according to John Paul II, to talk about the nature of a person or else human nature 59 . In this sense, freedom is the hallmark of human nature 60 . Religious freedom, states the Pope, is therefore the right of every human being 61 . Therefore, the Pope reflecting on human rights refers to the political, economic order as well as the rights to the free market 62 . The Pope, in his first encyclical, Redemptor hominis, formed the principle of human rights as a universal criterion for the evaluation of ideologies, action programs and socio-economic systems 63 . Religious freedom stands in correlation with other human freedoms. Limiting this right is also a violation of other individual rights. Pope John Paul II repeatedly emphasized, among others, in his speeches to the UN Secretary General that religious freedom is a fundamental right affecting the most intimate inner sphere of a man -his identity as a person 64 . From the pontificate of Pope Benedict XVI, it can also be deduced that religious freedom primarily stems from personal sphere of man and is achieved in relationships with others. What is more, the teachings of Pope Francis refer to the ongoing protection of the right to religious freedom as an inalienable right 65 . Emphasizing the fact that it is not only a law, but also a sphere of respect and cooperation. This applies to everyone, even those who do not have any religious beliefs. Francis also notices religious freedom in the service of others, justifying that the more we serve others, the more we are free. Pope Francis also states that in the contemporary world religious freedom is only proclaimed and less frequently pursued 66 .
INSULTING RELIGIOUS FEELINGS IN ADVERTISING
According to the definition from Polish language dictionary, this word means violation by word or deed of a sense of value, honour, as well as a misconduct towards someone, an insult 67 . Moreover, an offence, is the feeling of someone when his personal dignity is being violated, combined with certain acts in violation of social and moral norms. Offence is, above all, mocking and ridiculing respectable values 68 . Religious symbols appear as a motif in advertisements in order to increase the effectiveness of the message. Nowadays, the success of advertising lies in the deep involvement of the recipient 69 . Religious symbols in advertising create positive associations in the consumer or are close to their reality.
Therefore, advertisers reach out to their sensitive sphere, which is, as it was indicated earlier, confession or belief. Consumers, by the specific use of the content of the advertisement, are convinced that the purchase of the advertised product, will also enable the acquisition of symbolic values attributed to the advertised items 70 . The most frequently used motifs in the ads are for instance, paradise, angel, flood, Tower of Babel, priest, monk, nun, hell, or devil. The most sensitive and dangerous symbol used in advertising is the cross and Jesus. Advertisements also include elements of religious worship, including wedding, baptism, confession or Christmas. It should be noted that advertising with religious elements used in a way that is unworthy and inconsistent 66 Papież Franciszek w przemówieniu do uczestników sympozjum: "Ameryka w dialogu -nasz wspólny dom '', Rzym, 7-8.09.2016 with the principles of the ethics of advertising, morally violating cultural and social norms, is a discriminatory confession and belief of consumers professing a given faith. As well, it can lead to the simplification of deep religious motives. An example of this is the Black Energy drink advertising showing a naked model with a rosary between the breasts holding a pistol with a cross-shaped trigger. As a second example, you can point to the advertisement of the clothing store House. The company presented on billboards appearing in Wrocław a pious girl and a boy, and paintings bearing the description: 'Save me, Father'. In the second phase of the same ad, the characters were shown in positions associated with sex, and the words' Save me, Father 'changed in '69 ways to preserve virginity'. The Advertising Ethics Commission stated that the content of the advertisement harms the religious feelings of consumers and is contrary to the Code of Ethics for Advertising. Religious feelings being a sensitive sphere of the consumer's psyche and emotions are full of subjectivism 71 . On the other hand, the criterion helpful in determining the level of the offence of religious feelings should be the criterion of objective verification procedure 72 . There are certain discrepancies in the doctrine regarding the verification of the characteristics of images of religious feelings. On one hand, there are theories which indicate that the assessment of religious feelings should be based on generally accepted behavioural and cultural norms 73 . On the other hand, there are supporters of social evaluation in the doctrine, as a general premise, in determining the features of an offence, insulting religious feelings of individuals 74 , also the consumers. The Constitutional Tribunal in its judgement pointed out that the featuring of the offence of religious feelings in advertising are, above all, an intentional action, due to deliberate fault 75 . The Tribunal confirmed that the very criticism of the subject of religious worship is not an offence. Thus, according to the Tribunal, in order to be able to speak about offences of religious feelings, the action violating this law should be carried out in an offensive, derogatory, abusive and degrading manner. 
PROTECTION OF CONSUMER'S RELIGIOUS BELIEFS
Both in the attacks of international and polish law there are norms safeguarding religious freedom, the right to exercise freely chosen faith, the right to manifest religious beliefs, worship, freedom of conscience and dignity of the human person. Above 86 . It protects the constitutional assumptions of the idea of freedom of belief in matters of faith and world view. It also protects from publicly insulting religious objects and symbols.
Legal regulations regarding the controversial advertising are included in the Act on Combating Unfair Competition 87 . In view of the above mentioned Act, unfair competition is considered to be an action contrary to the law, good consumer habits, and degrading to human dignity 88 . What is more, the advertising, which interferes with the private sphere of the consumer too deeply.
The Entrepreneurs' Code of Conduct is set out in the Advertising Code of Ethics, the basic document of the Advertising Council and the Advertising Ethics Commission. It came into force in 2010. This Code sets out, inter alia, basic provisions of the prohibition of discrimination in advertising based on religion 89 . The Code sets limits and also promotes ethical actions in the field of advertising 90 . Institutional protection of consumers in the field of advertising is provided by the Advertising Ethics Commission. It consists of thirty consultants, experts in the field of media, appointed by the environments associated with advertising. The Commission deals with consumers' complaints about advertising messages 91 . Consumers and legal entities are entitled to submit complaints. If the complaint is justified, the advertiser is requested to stop the advertisement or to modify it. In addition, the Commission publishes the ruling in the media and has the right to withdraw the advertiser's ''I Advertise Ethically'' certificate 92 . In conclusion, bearing in mind that public offence of the dignity of consumers, their rights and freedoms, insulting, mocking religious symbols may lead to restricting the free and public manifestation of the consumer's faith as an individual. It is crucial not only to comply with the legal norms, but also, on the side of the entrepreneur, to disseminate the use of good practices in advertising products and services. It is in the interest of all entities involved in advertising to exclude any unethical practices violating the basic rights and freedoms of the consumer as a media unit in advertising campaigns. Profits for advertisers, from the application of good practices in advertising, contribute to the ongoing building of a positive image of the company among consumers.
The controversial question nowadays is whether the general norms of individual dignity and religious freedom are sufficient to ensure proper protection of these rights of the consumer, especially in the era of modern commercialization. 89 Wioletta Zofia Stefaniak, Zarys problematyki norm etycznych we współczesnej reklamie, in: Agnieszka Rogulska (ed.), Media w edukacji. Wymiar kulturowy i aksjologiczny, Siedlce: Szansa, 2013, 65-67. 90 Ibidem. 91 Robert Nowacki, ‚'Postawy Polaków wobec nieetycznych działań reklamowych w świetle funkcjonowania Kodeksu Etyki Reklamy, Handel Wewnętrzny nr 1 (2016)'', Warszawa: Instytut Badań Rynku, Konsumpcji i Koniunktur, 2016, 294. 92 Ibidem.
